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Overview 

Efforts to decrease (or hopefully eradicate) gender bias, create a more open atmosphere and an 

accepting environment for women and girls to participate has to go beyond surface measures.  There 

need to be a return to the basics to impact thinking and identity formation not just in classrooms or 

in the workplace but in the family unit and in the media. I believe these are the first places where 

children derive their first impressions of gender roles and responsibilities.  

I believe that dealing with a mammoth problem as gender inequality can be daunting. Because it is 

so ingrained in society, tackling it will mean attempting to change people’s minds, attitudes and 

perspectives. And that is no easy thing to do. These are ideas people grew up with; perspectives that 

may be so old, outmoded or downright ridiculous, but their perspectives all the same.  

How do we go beyond theorizing (as important as it is in helping us know the exact situation and 

recommend ways to combat it) so that the recommendations and changes we proffer are effected in 

the very areas that matter?  

Research Strategy 

In my paper I will slightly explore more traditional academic research to identify the current areas of 

focus in the fight for gender equality. 

More importantly, in order to support my ideas about focusing more on the family unit and the 

media so as to reshape the minds of the next generation to reject gender stereotypes, I will explore 

the content put forward by LeanIn.org and Girls Scout in their Ban Bossy campaign 

(banbossy.com). The campaign seeks to spread the word on the need to encourage leadership traits 

in girls right from the home, in everyday mundane situations, before they get out into the world and 

decide they just do not have what it takes. There are tips to help parents, teachers, managers and the 
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girls themselves understand how to navigate their spaces without fear of the bossy ‘brand’. I find the 

focus on the parents, the media and the girls themselves particularly interesting. I believe the family 

unit and the media play a crucial role in the development of young minds and continue to affect 

their choices and decisions long after the initial contact. 

Below are the specific research questions I hope to explore. 

 How can we groom the coming generations to help them grow and achieve without the 

notion of gender stereotyping holding them back? 

 How do we look beyond the efforts that only kick in after women have experienced major 

psychological setbacks due to stereotyping in order to bring the message of the needed 

change in gender bias? 

 In what ways can the media be used as a veritable tool for sending the message of gender 

equality? 

Why Gender equality? 

The issues of gender equality and the eradication of gender bias and stereotypes are neither new nor 

about to retire soon. As much as new opportunities arise for women every day to break the mold, 

achieve great things without being held back because of their gender, there remains a lot of ground 

to be covered in order to ensure a more accepting social, economic and academic environment for 

women all over the world. 
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