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In her exploratory study, Alozie examines the topic of gender inequalities and stereotyping through 

the lens of media representation. By analyzing print media advertisements in Nigerian publications 

from 1998 to 2000 in which women played a central role, and focusing on two in particular (of a 

household product and a business oriented advert) she tries to determine and extract the messages 

they explicitly, or implicitly expressed. 

Drawing on the work of past scholars she based her work on the premise that deconstruction of 

such artifacts help to determine the implicit message they carry. She noted the arguments that most 

of the advertisements especially by multinational companies do exploit the culture and values of the 

society in a negative way. However she also notes the counter arguments that 1) some of these 

corporations ignore the traditional contexts and focus on consumerism, 2) Indigenous companies 

also do follow the advertising styles of multinationals and may send out negative stereotypic 

messages in their marketing promotions. 
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The statistics present in this study throws more light on the gender inequality situation in Nigeria 

and will be a very useful input while writing the final paper. Some of the results of meta-analytic 

studies mentioned in the paper will be of huge interest to support the argument about the messages 

portrayed about women in media and advertising and how this can affect how girls and women view 

themselves in a wider context irrespective of specific cultural differences.  
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In this study based on past cross –national work the author examines the effect of national policies 

and practices on segregation and the distribution of housework within households. It focuses on 

welfare states (where countries provide social and economic security for their citizens in terms of 

unemployment or pension benefits and other measures.) 

According to her, the inequalities in housework are connected to inequalities in the labor market. 

Also her delineation of housework and tasks into categories based of time flexibility is quite 

insightful. “Time-inflexible tasks, such as cooking, are more likely to limit paid work and leisure 

opportunities than time-flexible tasks that can be put off or done at any time.” 

However some of the theories put forward seem to create a counter argument to the gender 

inequality topic. This may be because of the focus of the paper on welfare states which effectively 

excludes all developing countries and a few more advanced economies or the very narrow focus on 

housework in certain middle-class households. 
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This seeming counter argument may help in creating the needed balance in the paper. Also a gender 

ideology theory in the paper based on past research may be useful in putting forward the argument 

that childhood experiences do affect attitudes toward gender and housework due to parental 

modeling; something the Ban Bossy campaign focuses on in helping parents fight gender bias. 
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In this campaign, LeanIn.org and The Girls Scout of USA have put out tips to help parents groom 

their children, especially girls to understand the need to assert themselves, be strong, take initiative 

and lead without being afraid of the „bossy brand.‟ 

One important idea mentioned is the fact that when parents show such example, even if the children 

find it uncomfortable at the time they are internalizing these traits and it is slowly ingrained in their 

minds over time not to bow to pressure to be quiet and merely follow when they can lead. They call 

it confidence reserves, one the girls can draw from when they are ready. 

The Tips for parents focuses on the how to directly help the girls but also gives ideas on how 

parents can adjust their own behaviors and attitudes so that the girls do not receive and internalize 

the wrong impressions. 

These tips and the essence of the whole campaign will prove invaluable in backing the idea that 

going back to the basics, focusing on messages girls receive at home and treating girls and boys 

equally, directly or indirectly will help create a generation that is more egalitarian as far as gender 

equality is concerned. 
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The author with this article sheds light on the effect of media representation on girls‟ perception of 

their social capabilities and body images in the real world. It is based on the research and studies 

carried out by the Geena Davis institute “a research-oriented organization that has drawn national 

attention to the issue of gender inequality in children‟s media.” 

She cites instances of areas it has been discovered that the (American) film industry tends to 

propagate gender inequality; the 3:1 ratio of male to female characters, the sexual objectification of 

female and even „feminized‟ non-human characters, the lack of strong female characters with careers 

in the fields of medical science, business, law, or politics in G-rated films. 

The author‟s expression of the fact that these ideologies present a challenge, as the young people 

viewing them are impressionable and run the risk of developing skewed perspectives of themselves, 

is simple and cuts to the very heart of the perception of women in media. 

The author does mention that the situation seems to be changing. She examines the example of the 

Pixar film Brave as a move in the right direction due to its strong female lead.  

For the final paper this case studies will prove very crucial to giving a strong argument on gender 

perception in media. 
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Razavi‟s paper is an examination of the often overlooked effect of gender inequality outside of the 

family, household or private sphere. She argues that inequality is highly pervasive in the public space 

especially in the market space. She attacks the implicit assumption that markets are essentially benign 

or gender neutral by drawing attention to the fact that while gender inequalities in terms of 

participation in the labor market may be reducing because of more women joining the workforce, 

several other forms of inequalities have emerged in form of informal employment, low hours of 

work, access to own earnings amongst others. 

Her analysis of how gender inequalities in the home may lead to further constraints for women in 

the market place is thought provoking. According to her “what happens in the home has a lot to say 

about whether one can make it to the market, for how long, with what level of energy and “human 

capital”.  

The first few paragraphs about the nature of gender inequality will serve to lay the ground for my 

arguments on why the fight to stop the vicious cycle of gender bias from affecting coming 

generations must begin in the home. Her examples of household patriarchal practices in developing 

regions like Africa, Asia and South America will prove very helpful in supporting this argument. 
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